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The Co-operative Brand 
and  

Its Value 
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Which brand supports 100 million Workers? 
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If you are a co-operative or a credit union you 
wear the brand 
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     And  
worst 

performance 
can become 
the brand 
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= 

Expectations are: 
Purpose 

+ 
Values 

+ 
Principles 

 

TRUST But only if we 
deliver 
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Co-operative Brand Gold Stars 

Bio-responsibility reflecting co-operative 
purpose, values and principles  
+ Mad Cow = Success 
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Co-operative Brand Gold Stars 

Vancity  
Credit  
Union 

Co-operative  
 
 purpose 
 Values 
 Principles 
 
      At Work 
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Co-operative Brand Gold Stars 
US Food Co-
operatives 
Weaver Street 
Seward 
Many others 
• Co-operation 
• Environment 
• Local food 
• Healthy food 
• Fair Trade 
• Worker engagement 
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The Risk 
One Brand 

Many Actors 
Low Control 

The Promise 
Trust 

       Share of Economy 
A Much Better World 
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Will co-operatives around 
the world have the will 
and determination to 
enforce brand standards? 
 
Discussion 
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